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Water Marketing Strategy Committee -  Must be 
Representative of the Beneficial Users

• Greater Kaweah GSA (represents all beneficial users of GW)Joe Cardoza

• Mid-Kaweah GSA (represents all beneficial users of GW, incl. urban)Steve Nelson

• East Kaweah GSA (represents all beneficial users of GW, incl. urban)Brian Watson

• Water Seat (West) – Tulare Irrigation DistrictScott Rogers

• Ag Seat – Cardoza Co.David Cardoza

• DAC  Seat – Self-Help Ent.Manuel Leon

• Environmental Seat – Sequoia Riverland Trust Soapy Mullholand

• Water Seat – Various Kaweah Ditch CompaniesJames Silva

• Industrial Seat – Nichols FarmsChuck Nichols

• Water  Seat (East) – Lindsay Strathmore Irrigation DistrictCraig Wallace

• Ag Seat – Bee Sweet Citrus Matthew Watkins
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